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English Communication 1: Speaking and Listening
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English Communication 3: Structure and Usage
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Business Presentation & Research
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In this course, the participants will learn to do the following

(1) Construct a marketing plan.

(2) Conduct basic marketing research

Create and deliver a PowerPoint presentation based on the components of a marketing plan.
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Individual Assignments 30%
Attendance/Participation 20%
Threaded Discussions 10%
Peer Grade 10%
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Business Skills and Communication
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International Business Seminar
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the participants will learn to do the following
(1) Understand and analyze international business case studies
(2) Respond to questions and participate in discussions about international business case studies.

In this course

Create and deliver a PowerPoint presentation about an international business case study.
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(3) Team Assignments 30% Handouts
(4) Individual Assignments 30%
(5) Attendance/Participation20%
(6) Threaded Discussions 10%
(7) Peer Grade 10%
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Global Studies
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Business Qualification
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