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The Status Quo and Future Tasks

of Intercultural Communication
Research in Japan

f#H  # (Ishii, Satoshi)

Japanese researchers of intercultural communica-
tion generally tend to be interested in "applied"
practical activities related to foreign language
teaching and cross-cultural training. They are now
required to direct their scholarly and educational
interest to more fundamental and "theoretical"
phases of communication and culture.
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Media Strategies of Presidential
Election Campaign in the U.S.

fi# BA— (Okabe, Roichi)

In their election campaign, American presidential
candidates extensively employ two media strate-
gies to disseminate political information to vot-
ers: political commercials on television and home
pages on the Internet. The 1996 presidential
election has offered yet another typical case of an
extensive use of "old" and "new" media strategies.
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Japanese Intercultural Communication:
Key Factors for Success of Global Business

as Seen in Date & Nomo

L4 #48 (Hiromura, Shungo)
There are two Japanese sports players who at-
tracted world-wide attention in 1996: Nomo
Hideo, a major league Dodgers pitcher, and Date
Kimiko, a tennis player. Nomo is a wonderful
pitcher as well as an ambassador who has built
the relationship between Japan and USA. Date
has a very strong spirit and is the first Japanese
tennis player entering the world top 10 rankings.
We are able to learn new points of view concern-
ing global business strategies from them. Strate-
gies for successful global business consist of 5-al-
phabets: "Anticipation","Brand equity", "Concen-
tration", "Driving force-Market driven" and "Em-
powerment".
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Early Days of Intercultural
Communication Studies
in the U.S.

William S. Howell

Brytd Tk, WFERICHEZoTIAY I RZDR
V—F - 032/ —2avERoEdE LT3z
T aVHIREBFTICHRFL TELEEN, wWhItR
Xfbaza=r—Ta voEMBEICEORIEZ196 0
EZRICEZRETIDOTELVE 2B a3 2 =4 —
Y aVREFHOAIRICED o 22l on T, Yo
FoOWMERPREREDEVWHICHLoO®~E, Wb
i, BXfbaza=sr—vavifRoBoED E - K
FBRo72bDTH B,

Motivated by several requests that I share
some of my experiences with intercultural
communication in the days it was emerging as
an academic subject I take my # 2 pencil in
hand.

First, I'm a professor emeritus, retired at

the University of Minnesota in 1994. I have a
Ph.D. from the University of Wisconsin, Madi-
son (1942) and was a member of the University
of Minnesota Speech-Communication Depart-
ment from 1945 t01994. My interests in spoken
interaction propelled me into consultative re-
lationships with varied corporations such as
3M, IBM and General Mills. These businesses
had overseas operations that posed problems I
diagnosed as difficulties in cross-cultural com-
munication. To make possible a preliminary
assessment of my hypothesis the University
subsidized a sixty day trip for me, around the
world, visiting outposts of eight corporations
in some fifteen countries.

My conversations with corporate Ameri-
cans doing business overseas yielded an out-
come that can be condensed to a single sen-
tence, “What will make you a success in
Bombay will kill you in Bangkok.” Our domes-
tic companies then believed that to prepare
personnel to enter another culture you give
them all the same training. The evidence
showing that particular behaviors to be ac-
cepted and succeed differ widely from place to
place and are highly specific, was a revelation
to the companies. Perhaps most exciting, I was
able to show several corporations that their
managers who were doing well abroad were
able to succeed only by violating company
home policies.

I had collected many specific patterns of in-
teraction characteristic of particular situations
in different cultures. Organizing these pro-
duced the result which may have been the first
collegiate course in intercultural communica-
tion, per se. The University of Minnesota was
supportive in developing this new area of
speech-communication. Students were at-
tracted to this new emphasis. A satisfactory
number elected the intercultural course. For-
eign students in particular crossed departmen-
tal boundaries to work on a problem that was
more immediate to them than to native Ameri-
cans.

In the intercultural course a 50-50 balance
of foreign and American enrollees became
usual, a situation that extended the possibili-
ties of creative exercises, in the class and in the
community. A strong emphasis on intercul-
tural elements continues to this day in the Uni-
versity of Minnesota Speech-Communication
Department. Other colleges and universities in




the Midwest experimented with intercultural
communication in their curricula but typically
with little success. There were few available
instructors and professors with multicultural
experience and qualifications to plan and
teach the courses. Our program benefited
from our close association with the University
of Hawaii and the Christian University in To-
kyo.

Throughout the sixties and seventies those
of us involved in intercultural communication
came together in an organization called
SIETAR, Society for International Education,
Training and Research. I was supportive but
not organizationally active in promoting this
much needed enterprise. Because my early
academic ventures in intercultural communi-
cation had caused interest in the field to
spread, SIETAR at one time accused me of be-
ing the “Father of Intercultural Communica-
tion”. My response was, “OK. But who is the
mother?”

One of the intercultural communication
projects I managed was at Minnesota in the
seventies. I had a team of six graduate stu-
dents who worked fall quarter preparing to
collect information, spent winter quarter at
their remote locales learning as much as pos-
sible about interpersonal communication
there, and returned to Minnesota for spring
quarter to interpret their findings. The six
were assigned in male-female pairs. One pair
worked in Tokyo, one in Beirut and one in
Bogota. 1visited each pair once during winter
quarter. My investigators did excellent work
and in the spring we had many puzzling find-
ings to try to understand.

Minnesota’s position in the history of the
study of intercultural communication is the re-
sult of splendid work done by both American
and foreign graduate students. Their articles,
papers, thesis and books are impressive. I will
not attempt to list the many persons who con-
tributed but I will tell about one example, a
most talented couple who came to join the Min-
nesota program under unusual circumstances.

In the early seventies I was at a conference
in Tokyo at ICU. In the evening of the last day
of the meeting, Dr. Mitsuko Saito took us all to
her home in a suburb for a relaxing party. It
happened that Janet and Milton Bennett were
on their way home from 2 years as Peace Corps
Volunteers in Truk, Micronesia, and had
scheduled a stop in Tokyo to attend the confer-

ence. The Bennetts and I were staying at the
same hotel. One of ICU’s male students took us
on the train to our quarters. Although our
guide (ICU student) put us on the right train it
was headed in the wrong direction. So we had
an hour or so to talk, riding to the end of the
line and reversing direction to again cross the
large city to find our hotel.

The Bennetts had Masters degrees and were
looking for appropriate university where they
could complete their doctorates with an em-
phasis on intercultural communication. That
is how this amazingly talented couple came to
Minneapolis to work with me and ultimately
complete their Ph.D.s.

They came from California and drove to
Minneapolis in the dead of winter in a
Karmann Ghia convertible. Adjusting to our
normal frigidity was probably more difficult
than their academic problems. They have be-
come highly influential sources of intercultural
ideas, studies, seminars and writings on the
West Coast. Truly, they are a credit to the Min-
nesota program.

For approximately thirty years I studied Ra-
dio Moscow’s propaganda broadcasts to the
United States and compared these to Voice of
America’s broadcasts to the Soviet Union. Re-
sulting audio tapes were analyzed in M.A. the-
sis and Ph.D. dissertations.

In each of the years 1958, 1968 and 1978 |
spent 30 day periods in the Soviet Union, trav-
eling about 10,000 miles on each visit. Ifound
it fascinating to get acquainted with staff at
Radio Moscow and to collect evidence on re-
sponses to Voice of America in Siberia as well
as in other countries in Soviet society. While
Russia was “The enemy”, Joe Adamov, the di-
rector of English language broadcasting of Ra-
dio Moscow, visited the University of Minne-
sota twice, providing a different type of inter-
cultural experience for our students and fac-
ulty.

I hope that my off-the-top of my head rec-
ollections fill some of the gaps in the history of
the development of the study of intercultural
communication in the United States. Iam con-
vinced that it continues to be one of the most
essential and necessary fields for investigation.
What can be more important than learning to
communicate across cultural barriers more ef-
fectively?

(Professor Emeritus, University of Minnesota)
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